Introduction
Jungian psychological type theory provides a fruitful lens through which to view and to interpret the character and behaviour of local church life, conceptualized within the context of empirical or practical theology, the psychology of religion, and the sociology of religion.
1 Rooted originally in clinical observation 2 and empirically tested across large and diverse samples 3 , psychological type theory proposes four key ways in which individuals (and groups of individuals) differ. Two of these four ways focus on the core psychological processes: ways of seeing (the perceiving process) and ways of evaluating (the judging process). Two of these four ways focus on the core psychological context: ways of resourcing psychological energy (the orientations) and ways of relating to the outside world (the attitudes). What distinguishes psychological type theory from other well-known models of personality, including the Five Factor Model proposed by Costa and McCrae, 4 the Three Dimensional Model proposed by Eysenck and Eysenck 5 and the Sixteen Factor Model proposed by Cattell, Cattell and Cattell, 6 is that psychological type theory conceptualizes these four key aspects of the human psyche in terms of polar opposites. While most current personality theories work in terms of locating individuals at points along a psychological continuum, psychological type theory works in terms of locating individuals within distinct type categories.
The perceiving processes are concerned with identifying ways in which individuals take in information. For Jung, the perceiving processes were described as irrational processes because they were not concerned with data evaluation but simply with data gathering. In this area, the two discrete types are defined as sensing and as intuition. For sensing types, the preferred way of perceiving is through the five senses. Sensers are motivated by facts, details and information. They build up to the big picture slowly by focusing first on the component parts. They are most comfortable in the present moment rather than in exploring possibilities. They are realistic and practical people. They are realistic practical people. For intuitive types, the preferred way of perceiving is through their imagination. Intuitives are motivated by theories, ideas and connections. They begin with the big picture and gradually give attention to the component parts. They are more comfortable planning the future than making do with the present. They are inspirational and visionary people.
The judging processes are concerned with identifying ways in which individuals evaluate information. For Jung, the judging processes were described as the rational processes because they were concerned with data evaluation and with decision making. In this area, the two discrete types are defined as thinking and as feeling. For thinking types the preferred way of judging is through objective analysis and dispassionate logic. They are concerned with the good running of systems and organizations and put such strategic issues first. They are logical and fair-minded people who are attracted to the God of justice. For feeling types, the preferred way of judging is through subjective evaluation and personal involvement. They are concerned with the good relationships between people and put such inter-personal issues first. They are humane and warm-hearted people who are attracted to the God of mercy.
The orientations are concerned with identifying the sources of psychological energy. In this area, the two discrete types are defined as extraversion and introversion. For extravert types, the source of energy is located in the outer world of people and things. Extraverts are exhausted by large periods of solitude and silence; and they need to re-energize through the stimulation they receive from people and places. Extraverts are talkative people who feel at home in social contexts. For introvert types, the source of energy is located in the inner world of ideas and reflection. Introverts are exhausted by long periods of social engagements and sounds; and they need to reenergize through the stimulation they receive from their own company and tranquility.
The attitudes (often more fully expressed as the 'attitudes toward the outer world') are concerned with identifying which of the two processes (judging or perceiving) individuals prefer to use in the outer world. In this area, the two discrete types are defined by the name of the preferred process, either judging or perceiving. For judging types, their preferred judging function (either thinking or feeling) is employed in their outer world. Because their outer world is where the rational, evaluating, judging or decision making processes is deployed, judging types appear to others to be well organized decisive people. For perceiving types, their preferred perceiving function (either sensing or intuition) is employed in their outer world. Because their outer world is where the irrational, data gathering process is deployed, perceiving types appear to others to be laid-back, flexible, even disorganized people.
Psychological type theory is a rich conceptual tool that has been operationalized and made accessible for quantitative empirical research through a number of self-report psychological tests, the best known of which in terms of empirical research among religious professionals are the MyersBriggs Type Indicator, 7 the Kiersey Temperament Sorter, 8 and the Francis Psychological Type Scales.
9 These self-report tests have been employed in a series of recent studies conducted within the United Kingdom as part of a semi-coordinated attempt to illuminate the psychological type profile of religious professionals. These studies include Presbyterian Church of Scotland ministers, 10 male and female Bible College students, 11 evangelical church leaders, 12 male missionary personnel, 13 evangelical lay church lead-ers, 14 Roman Catholic priests, 15 youth ministers, 16 evangelical Anglican seminarians, 17 Assemblies of God theological college students, 18 leaders within the Newfrontiers network of churches 19 and Anglican clergy serving both in Wales 20 and in England. 21 In essence these studies of religious professionals demonstrate that there are significant variations between leaders within different church streams or denominations. In terms of the perceiving process, more liberal traditions tend to appeal more to intuitives, while more conservative traditions tend to appeal more to sensers. For example, while Francis, Craig, Whinney, Tilley, and Slater 22 found 62 % intuitives among male Anglican clergy, Kay, Francis, and Craig 23 found just 26 % intuitives among male students attending the British Assemblies of God theological college. In terms of the judging process, traditions that emphasize the pastoral heart and the God of mercy tend to appeal more to feelers, while traditions that emphasise paths of salvation and the God of justice appeal more to thinkers. For example, while Francis, Payne, and Jones 24 found 69 % feelers among male Anglican clergy, Craig, Horsfall, and Francis 25 found 70 % thinkers among male missionary personnel. In terms of the orientations, more reflective traditions tend to appeal more to introverts, while more fellowship-orientated traditions tend to appeal more to extraverts. For example, while among male Anglican clergy the preference is in favour of introverts (59 % according to Francis, Payne, & Jones) 26 , among male lead elders in the Newfrontiers network of churches introverts are less in evidence (48 % according to Francis, Gubb, & Robbins) 27 . In terms of attitudes toward the outer world, while perceiving types are generally under-represented among religious professionals, they are more likely to be found within more liberal traditions than within more conservative traditions. According to Kendall, 45 % of the male population in the United Kingdom preferred perceiving.
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This proportion fell to 32 % among male Anglican clergy, 29 and fell further to 22 % among male lead elders within the Newfrontiers network of churches.
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When the psychological type profile of religious professionals is set against the UK population norms provided by Kendall, 31 some interesting and important differences become visible. The case of Anglican clergymen serving in England provides a particularly powerful illustration of this point. Not only are the psychological type differences between Church of England clergymen and the United Kingdom norms for men both pronounced and startling, but they have been securely established in two independent and large samples: in the first study, Francis, Craig, Whinney, Tilley, and Slater 32 reported on a sample of 626 clergymen, and in the second study, Francis, Robbins, Duncan, and Whinney 33 reported on a sample of 622 clergymen.
In terms of the perceiving process, Kendall found that just 27 % of the male UK population preferred intuition; in the two studies of Church of England clergymen, the proportion of intuitives rose to 62 % and 67 %. 24 In terms of the judging process, Kendall also found that just 35 % of the male UK population preferred feeling; in the two studies of Church of England clergymen, the proportion rose to 54 % and 56 %. In terms of the orientations, Kendall found that 53 % of the male UK population preferred introversion; in the two studies of Church of England clergymen, the proportion rose to 57 % and 64 %. In terms of the attitude toward the outer world, Kendall's study found that 55 % of the male UK population preferred judging; in the two studies of Church of England clergymen, the proportion rose to 68 % and 73 %. 34 By way of summary, these data suggest that there are three key differences between the psychological type profile of Church of England clergymen and the wider UK male population. Among the clergymen there are considerably higher proportions of intuitives, feelers, and judgers.
There are less extensive data available on Church of England clergywomen, which reflects the fact that women could not be ordained to the priesthood in the Church of England until 1994. 35 The two studies reported by Francis, Craig, Whinney, Tilley and Slater on 237 clergywomen, 36 and by Francis, Robbins, and Whinney on 83 clergywomen confirmed the profile of Church of England clergy preferring introversion (54 % and 63 %), intuition (65 % and 60 %), feeling (74 % and 76 %), and judging (65 % and 54 %).
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These psychological type characteristics of the clerical leadership of Anglican congregations in England raise an important question concerning the psychological type profile of the congregations themselves. Are the people who generally attend Church of England services shaped in the same psychological image as those who lead the services, or are they different from their leaders?
Compared with the growing body of research concerned with the psychological type profile of religious professionals, internationally there remains quite a dearth of research concerned with the psychological type profile of those who attend church services, and such research as exists in this field has been limited to quite small samples. In the United States of America, Gerhardt (1983) Among the women, there were preferences for introversion (56 %), for sensing (55 %), for feeling (79 %), and for judging (72 %). Among the men there were preferences for introversion (54 %), for thinking (57 %), and for judging (79 %), and a balance between sensing (49 %) and intuition (51 %). The problem with this study is that the data were collected in the context of parish development workshops and may not be fully representative of the pool of churchgoers from which the participants were drawn.
In the second study, Francis, Duncan, Craig, and Luffman reported on a study in which the research instrument was systematically administered through the worshippers in five typical Anglican congregations (four in the Diocese of Manchester and one in the Diocese of York).
45 Useable responses were received from 116 men and 211 women, with the individual congregations providing 49, 56, 65, 70, and 87 participants. Among the women, there were preferences for introversion (56 %), for sensing (75 %), for feeling (73 %), and for judging (67 % 48 In one sense this is a real strength, since the Myers-Briggs Type Indicator is a well-established instrument with good psychometric properties established among religious participants. 49 In another sense, however, the choice of the Myers-Briggs Type Indicator for research purposes in this kind of context may be somewhat problematic. Since the Myers-Briggs Type Indicator was designed primarily for individual consultation processes, it appears cumbersome and time-consuming in a research context and may not always attract the attention and care that it needs from the participants.
Against this background, the aim of the present study is to undertake and to report on a much larger sample of Church of England congregations than achieved by previous research and to do so employing a measure of psychological type designed specifically for research purposes, the Francis Psychological Type Scales. 50 This instrument is both shorter than the Myers-Briggs Type Indicator and less cumbersome to administer. The profiles generated by these data will be tested against the psychological type norms for the United Kingdom published by Kendall. 
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Sample From the 140 congregations participating in the study, thoroughly completed questionnaires were returned by 2,135 women and 1,169 men. Among the women 3.1 % were under the age of twenty, 5.3 % in their twenties, 9.6 % in their thirties, 14.9 % in their forties, 18.3 % in their fifties, 21.0 % in their sixties, 19.7 % in their seventies, and 8.1 % were aged eighty or over. Among the men 3.1 % were under the age of twenty, 6.5 % in their twenties, 9.4 % in their thirties, 13.0 % in their forties, 19.8 % in their fifties, 21.5 % in their sixties, 20.4 % in their seventies, and 6.3 % were aged eighty or over.
Data analysis
The research literature concerning the empirical investigation of psychological type has developed a highly distinctive method for analyzing, handling, and displaying statistical data in the form of 'type tables'. This convention has been adopted in the following presentation in order to integrate these new data within the established literature and to provide all the detail necessary for secondary analysis and further interpretation within the rich theoretical framework afforded by psychological type. Type tables have been designed to provide information about the sixteen discrete psychological types, about the four dichotomous preferences, about the six sets of pairs and temperaments, about the dominant types, and about the introverted and extraverted Jungian types. Commentary on this table will, however, be restricted to those aspects of the data strictly relevant to the research question.
Results
The type distribution for the 2,135 female Church of England churchgoers is presented in Table 1 . These data demonstrate a clear preference for sensing (81 %) over intuition (19 %), for feeling (70 %) over thinking (30 %), and for judging (85 %) over perceiving (15 %) , and an equal balance between extraversion (51 %) and introversion (49 %); in terms of dominant types, 42 % were sensers, 35 % feelers, 14 % thinkers, and 10 % intuitives. The predominant types were ESFJ (25 %) and ISFJ (25 %), followed by ISTJ (12 %) and ESTJ (11 %), indicated that the SJ preference accounted for 73 % of the female churchgoers. Table 1 also compared the psychological type profile of the 2,135 female churchgoers with normative data published on 865 women within the UK by Kendall, 54 and tests the statistical significance of the differences between the two groups by means of the selection ratio index (I), an extension of chi-square. These data demonstrate that women churchgoers are more introverted than women in the general population (49 % compared with 43 %), and more inclined to prefer judging (85 % compared with 62 %). On the other hand, there are no significant differences in preferences for sensing by female churchgoers (81 %) and women in the general population (79 %), or in preferences for feeling by female churchgoers (70 %) and women in the general population (70 %). There is a significantly higher proportion of women with the SJ preference in church congregations than in the general population (73 % compared with 54 %).
The type distribution for the 1,169 male Church of England churchgoers is presented in Table 2 . These data demonstrate clear preferences for introversion (62 %) over extraversion (38 %), for sensing (78 %) over intuition (22 %), for thinking (58 %) over feeling (42 %), and for judging (86 %) over perceiving (14 %). In terms of dominant types, 49 % were sensers, 20 % thinkers, 18 % feelers, and 13 % intuitives. The predominant types were ISTJ (29 %) and ISFJ (17 %), followed by ESTJ (14 %) and ESFJ (11 %), indicating that the SJ preference accounted for 71 % of the male churchgoers. Table 2 also compares the psychological type profile of the 1,169 male churchgoers with normative data published on 748 men within the UK by 54 Kendall (n. 28). Kendall (1998). These data demonstrate that male churchgoers are more introverted than men in the general population (62 % compared with 53 %), more inclined to prefer sensing (78 % compared with 73 %), more inclined to prefer feeling (42 % compared with 35 %), and more inclined to prefer judging (86 % compared with 55 %). There is a significantly higher proportion of men with the SJ preference in church congregations than in the general population (71 % compared with 44 %).
Conclusion
The present study set out to establish a reliable and robust profile of the psychological type of Anglican churchgoers in England by means of a substantial survey. The three major distinctive features and strengths of the survey concerned: the commitment and thoroughness of the clergy and lay leaders who introduced the project to the congregations; the method of inviting all attendees to complete the survey while participating in the service; and the use of a measure of psychological type that has been designed specifically for research purposes in this kind of context. Four main conclusions emerge from these new data.
The first conclusion concerns the character of Anglican churchgoers in England conceived in psychological type terms. In this respect, the most important observation concerns the concentration among both male and female churchgoers of four psychological types: ISFJ (male=17 %, female=25 %), ISTJ (male=29 %, female 12 %), ESFJ (male=11 %, and female=25 %), and ESTJ (male=14 %, and female =11 %). Strong concentrations of such individuals may help to shape and to determine the character of the congregation as a whole, since these are the people who will emerge as most visible. In her booklet, Introducing Type, Myers provides insightful profiles of these four types. She describes the ISFJ as 'quiet, friendly, responsible, and conscientious'; the ISTJ as 'serious, quiet … practical, orderly, matter-of-fact, logical, realistic and dependable'; the ESFJ as 'warm-hearted, talkative, popular, conscientious, born co-operators, active committee members'; and the ESTJ as 'not interested in abstract themes, want learning to have direct and immediate application, like to organize and run activities'.
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Behind these four psychological types stands the strong attachment to the SJ preference. Above all individuals who prefer SJ have a strong commitment to order, structure and tradition. In his analysis of the SJ preference, Keirsey speaks of the 'guardians' who show real reverence for the past. This reverence for the past perhaps explains why, more than any of the other types, SJs are creatures of habit, following faithfully the same routines in their daily lives. SJs like to get up the same time every morning, they wash and dress according to the same routines, they drive the same way to work, they eat at the same restaurants at the same times, they shop at the same stores, buy the same brands, and even like to be served by the same salespersons. Guardians say, 'the old ways are the best ways,' and 'you can't teach an old dog new tricks.' 56 In their discussion of the implications of the SJ preference for church life, Goldsmith and Wharton speak of the importance of tradition.
Tradition is all-important for SJs. They like things to be the same as they were last year, and the year before . . . right back to their childhood days in fact. Certain people have certain tasks to do, and they are done in pre-determined ways, and on pre-determined days. It is important for them that the past is remembered and maintained, and that they pass a living traditions on to their children. They may not always be good at delegating because that means losing control, and the end result may not be exactly what they had in mind, or it may deviate from the normal way of doing things and that brings uncertainty and breaks the traditions.
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The second conclusion concerns the basic similarities between the data provided by the present study among 3,304 Anglican churchgoers in England and the data provided by the much smaller study reported by Francis, Duncan, Craig, and Luffman among 327 Anglican churchgoers in England. 58 Both studies identified overall preferences for introversion, for sensing, and for judging. Both studies found preferences for feeling among female churchgoers and for thinking among male churchgoers. The similarities between the two studies lend confidence to the subsequent interpretation of the data.
The third conclusion concerns the significant differences between the psychological type profile of churchgoers (church congregations) and the wider population. The first major difference here concerns the significantly higher proportion of judgers in church congregations compared with the wider population: 86 % of male churchgoers, compared with 55 % of men in general; and 85 % of female churchgoers, compared with 62 % of women in general. Given a community strongly shaped by individuals with a preference for judging, individuals with a preference for perceiving may experience difficulties accessing or being comfortable in church congregations.
The second major difference between the psychological type profile of churchgoers (church congregations) and the wider population concerns the high visibility of the feeling preference. The preference for feeling charac- terises a community concerned with human values, with interpersonal relationships, and with a loving and caring God. Here is a community concerned with peace and with harmony. The UK population norms show that feeling is a feminine preference par excellence (reported by 70 % of women and 35 % of men). The present study found that preference for feeling accounted for 70 % of the female and 42 % of the male churchgoers. Not only are the congregations weighted in favour of women (who comprise 65 % of churchgoers), but the male churchgoers contain a significantly higher proportion of feelers than the male population. Given a community shaped by individuals with a preference for feeling, individuals with a preference for thinking may experience difficulties accessing or being comfortable in church congregations.
The fourth conclusion concerns the significant difference between the psychological type profile of churchgoers (church congregations) and the clergy who lead these congregations. Two major differences deserve commentary, one concerning the perceiving process and the other concerning the judging process.
In terms of the perceiving process, church congregations emerged as communities with a strong preference for sensing, and this preference is largely in line with the established population profile for the United Kingdom. 59 According to the present study, 81 % of female churchgoers prefer sensing (as do 79 % of women in the wider female population). According to the present study 78 % of male churchgoers prefer sensing (even higher than 73 % of the wider male population). By way of contrast, other research has identified clear preferences for intuition among Anglican clergy: 62 % of clergymen and 65 % of clergywomen according to Francis, Craig, Whinney, Tilley, and Slater, 60 67 % of clergymen according to Francis, Robbins, Duncan, and Whinney, 61 and 60 % of clergywomen according to Francis, Robbins, and Whinney.
62 Such a pronounced difference between the perceiving preferences of church leaders and members of their congregation may lead to clear difference in expectations and in styles. Put simply, intuitive church leaders are likely to want to stimulate change and development; sensing congregations are likely to want to resist change and development. The consequence is likely to be frustrated leaders and threatened churchgoers.
In terms of the judging processes, church congregations emerged as nearly two-thirds women (65 %) and the majority of female churchgoers prefer feeling (70 %). According to earlier studies, Anglican clergymen are much more likely to prefer feeling than men in the general population:
59 Kendall (n. 28). 60 Francis / Craig / Whinney / Tilley / Slater (n. 21). 61 Francis / Robbins / Duncan / Whinney (n. 21). 62 Francis / Robbins / Whinney (n. 37).
54 % 63 and 56 %, 64 and Anglican clergywomen reflect the female preference for feeling: 74 % 65 and 76 %. 66 Although male churchgoers are more likely to prefer feeling than the male population as a whole, there remains a considerable group of thinkers among male churchgoers (58 %). Such a pronounced difference between the judging preference of church leaders and the men in their congregation may lead to clear differences in expectations and in styles. Put simply, feeling church leaders are likely to want to keep the peace and to promote harmony by avoiding direct or confrontational approaches to difficult problems or to difficult individuals; thinking male churchgoers are likely to see such strategies as signs of indecision or weakness and to want to press for clear and speedier solutions, even if this does involve individuals getting hurt.
Although the present study was successful in drawing data from 140 participating congregations, it remains vulnerable to the problems of snowball sampling and may not be properly representative of the Church of England as a whole. The next step would be for a whole diocese to agree to participate in a survey of this nature in order to ensure that the full range of congregations was sampled.
Having focused carefully and closely on one denominational group (Anglicans in England), the present study has established a model of research that could be profitably extended to other church traditions. For example, the two recent studies reported by Francis, Gubb, and Robbins 67 and by Ryland, Francis, and Robbins 68 have demonstrated the extent to which the psychological type profile of leaders within the Newfrontiers network of churches differs from the psychological type profile Anglican clergy. The next step would be to establish whether such differences in the psychological type profile of the leadership are reflected in differences in the psychological type profile of the membership. This would require a research design that collected data from churchgoers and from their clergy at the same time.
Abstract
In this study psychological type theory was employed to profile samples of 2,135 women and 1,169 men in the context of Anglican church services in England in order to establish how representative churchgoers are of the wider population and how compatible churchgoers are with their clergy. The women displayed preferences for sensing (82 %), feeling (70 %), and judging (85 %), with a balance between extraversion (51 %) and introversion (49 %). The men displayed preferences for introversion (62 %), sensing (78 %), thinking (58 %), and judging (86 %). These characteristics are compared with the United Kingdom population norms to establish the distinctiveness of Anglican churchgoers and compared with previously published data on Anglican clergy to establish the points of similarity, differences and potential tension between Anglican clergy and laity.
Zusammenfassung
In dieser Studie wurde anhand einer Stichprobe von 2135 Frauen und 1169 Männern eine psychologische Typentheorie -der Myer-Briggs-Typen-Indikator -genutzt, um zu überprüfen, inwiefern die Kirchenmitglieder der anglikanischen Kirche einerseits in dieser Hinsicht repräsentativ für die gesamte Bevçlkerung sind und andererseits inwieweit sie mit ihren Geistlichen übereinstimmen. Bei den Frauen konnten Präferenzen im Bereich Sensing (82 %), Feeling (70 %) und Judging (85 %) und ein Gleichgewicht zwischen Extraversion (51 %) und Introversion (49 %) analysiert werden. Bei den Männern ließ sich eine Präferenz der Introversion (62 %), des Sensing (78 %) und Thinking (58 %) sowie Judging (86 %) messen. Im Vergleich zur Bevçlkerung Groß Britanniens und den anglikanischen Geistlichen wurden dann die spezifischen Charakteristika der anglikanischen Kirchenmitglieder herausgearbeitet und Gemeinsamkeiten und Unterschiede sowie potentielle Spannungen insbesondere zwischen den anglikanischen Geistlichen und den Laien beschrieben.
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